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FOR IMMEDIATE RELEASE 
February 24, 2023 
 

2022 Advertising Expenditures in Japan 
—Total advertising expenditures in Japan grew 4.4% year on year to a record-high of 
7,102.1 billion yen; Internet advertising expenditures surpassed 3 trillion yen, driving the 
growth in the advertising market as a whole; Television Media-related Video Advertising 
expenditures jumped 40.6% compared with the previous year—   
 
Dentsu Inc. (President & CEO: Norihiro Kuretani; Head Office: Tokyo), today announced the completion 
of its calendar year 2022 annual report on advertising expenditures in Japan, which includes a 
breakdown of estimated expenditures by advertising medium and industry. 
 
While impacted by various domestic and international factors, including the rebound in COVID-19 
infections in Japan, the war in Ukraine, and steeply rising commodity prices, total advertising 
expenditures in Japan increased 4.4% year on year to 7,102.1 billion yen in 2022, since the market as 
a whole was backed by growth in Internet advertising expenditures, reflecting the ongoing digital 
transformation of Japanese society. 
 
Advertising Expenditures in Japan 

 
Note: The method for estimating advertising expenditures was revised in 2007. The categories of Events and 

Merchandise-related EC Platforms within Advertising Expenditures in Japan were added in 2019. Results up to 
2018 have not been adjusted to reflect this change.  
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Overview of Japanese Advertising Expenditures during 2022  

 In 2022, total advertising expenditures grew 4.4% year on year to 7,102.1 billion yen, not only 
surpassing the pre-pandemic total in 2019, but also reaching a record-high since these expenditures 
were first estimated in 1947*. In the first half of the year, advertising expenditures were robust due 
to the easing of COVID-19 restrictions and the impact of the Beijing 2022 Winter Olympic and 
Paralympic Games. In the second half of the year, despite major economic changes resulting from 
the war in Ukraine and monetary policy reversals in the United States and Europe, as well as new 
waves of COVID-19 cases, a gradual pickup in economic activity in Japan boosted advertising 
demand, particularly advertising related to restaurants and services, as well as transportation and 
leisure. As a whole, Japan’s advertising market grew on the back of rising Internet advertising 
expenditures, which reflected the ongoing digital transformation of Japanese society.  
* The previous record was 7,019.1 billion yen in 2007.  

 
 Internet advertising expenditures rose 14.3% year on year to 3,091.2 billion yen, marking an 

increase of around 1 trillion yen over just three years since the amount surpassed the 2 trillion-yen 
mark in 2019. Demand for video ads, particularly in-stream ads, has continued to rise since 2021, 
and growth in digital promotions contributed to market expansion. The overall increase in total 
advertising expenditures in 2022 was mainly driven by the solid growth in Internet advertising 
expenditures.  

 
 Television Media-related Video Advertising expenditures jumped 40.6% year on year to 35.0 billion 

yen. These Internet expenditures comprise video streaming-type media, including catch-up TV 
services and simulcast services, and fall under the broader category of Television Media Digital, 
which includes expenditures for digital ad space primarily offered by television media companies. 
The growing demand for this advertising reflected the widespread popularity of connected TVs* and 
higher production standards of programs offered, including popular dramas and live streaming of 
major sporting events.  
* Televisions that can connect to the Internet 

 
 
Overview of Advertising Expenditures by Medium 

In Dentsu Inc.’s annual reports on advertising expenditures in Japan, expenditures are classified into 
three broad areas of advertising media: (1) Traditional Media advertising expenditures (comprising 
advertising expenditures and their respective production costs for the categories of Newspapers, 
Magazines, Radio, and Television); (2) Internet advertising expenditures (comprising the categories of 
Internet Media costs, Merchandise-related EC Platforms within Advertising Expenditures in Japan, and 
Internet advertising production costs); and (3) Promotional Media advertising expenditures (comprising 
advertising expenditures for the categories of Outdoor, Transit, Flyers, Direct Mail, Free Newspapers, 
POP, and Events/Exhibitions/Screen Displays). 
 
(1) Traditional Media advertising expenditures amounted to 2,398.5 billion yen (down 2.3%)  
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Despite an increase in the category of Radio advertising expenditures, Newspapers, Magazines, and 
Television advertising expenditures decreased compared with the previous year. 

 
(2) Internet advertising expenditures amounted to 3,091.2 billion yen (up 14.3%) 

Reflecting the ongoing digital transformation across Japanese society, Internet advertising 
expenditures (comprising the categories of Internet Media costs, Merchandise-related EC Platforms 
within Advertising Expenditures in Japan, and Internet advertising production costs) increased 
14.3% year on year and accounted for 43.5% of total advertising expenditures. Since surpassing 
the 2 trillion-yen mark in 2019, this market has grown by about 1 trillion yen over the past three 
years to more than 3 trillion yen. Of the total, Internet Media costs amounted to 2,480.1 billion yen, 
up 15.0%. Television Media-related Video Advertising expenditures, in particular, rose 40.6% to 
35.0 billion yen, reflecting the widespread popularity of connected TVs. Internet advertising 
production costs increased 9.2% to 420.3 billion yen, mainly due to growth in the video advertising 
market and a greater number of performance-based advertising campaigns. Advertising 
expenditures for Merchandise-related EC Platforms within Advertising Expenditures in Japan* 
increased 17.0% to 190.8 billion yen as household demand continued to rise. 

* Advertising expenditures for Merchandise-related EC Platforms within Advertising Expenditures in Japan are 
limited to expenditures for advertising on e-commerce platforms that sell such merchandise as household 
appliances, miscellaneous goods, books, clothing, and office supplies, incurred by operators of stores that 
use these platforms to sell goods. Accordingly, these expenditures do not cover the total amount of Internet 
advertising expenditures for advertising products sold through e-commerce as a whole.  

 
(3) Promotional Media advertising expenditures totaled 1,612.4 billion yen (down 1.7%)  

Despite the easing of COVID-19 restrictions, resumption of various events and conventional 
advertising campaigns, and implementation of domestic travel subsidy programs by the national 
and municipal governments, Promotional Media advertising expenditures decreased on the whole 
during 2022. Nevertheless, expenditures increased year on year in the categories of Outdoor, 
Transit, and Flyers, as the movement of people began returning to normal. 
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TABLE 1 
Advertising Expenditures by Medium (2020−2022) 

Media Advertising Expenditures 
(¥ billion) 

YoY Comparison 
Ratio (%) 

Component Ratio 
(%) 

 2020 2021 2022 2021 2022 2020 2021 2022 
Traditional Media         

 Newspapers 368.8 381.5 369.7 103.4 96.9 6.0 5.6 5.2 
 Magazines 122.3 122.4 114.0 100.1 93.1 2.0 1.8 1.6 
 Radio 106.6 110.6 112.9 103.8 102.1 1.7 1.6 1.6 
 Television 1,655.9 1,839.3 1,801.9 111.1 98.0 26.9 27.1 25.4 
   Terrestrial Television 1,538.6 1,718.4 1,676.8 111.7 97.6 25.0 25.3 23.6 
   Satellite Media-related 117.3 120.9 125.1 103.1 103.5 1.9 1.8 1.8 

Subtotal 2,253.6 2,453.8 2,398.5 108.9 97.7 36.6 36.1 33.8 
Internet         

 Media costs 1,756.7 2,157.1 2,480.1 122.8 115.0 28.5 31.7 34.9 

 
 Digital advertising carried by traditional 

media companies 80.3 106.1 121.1 132.1 114.1 1.3 1.6 1.7 

   Newspapers Digital 17.3 21.3 22.1 123.1 103.8 0.3 0.3 0.3 
   Magazines Digital 44.6 58.0 61.0 130.0 105.2 0.7 0.9 0.9 
   Radio Digital 1.1 1.4 2.2 127.3 157.1 0.0 0.0 0.0 
   Television Media Digital 17.3 25.4 35.8 146.8 140.9 0.3 0.4 0.5 

 
 

  Television media-related video 
advertising 17.0 24.9 35.0 146.5 140.6 0.3 0.4 0.5 

 Merchandise-related EC Platforms within 
Advertising Expenditures in Japan 132.1 163.1 190.8 123.5 117.0 2.1 2.4 2.7 

 Production Costs 340.2 385.0 420.3 113.2 109.2 5.5 5.7 5.9 

Subtotal 2,229.0 2,705.2 3,091.2 121.4 114.3 36.2 39.8 43.5 
Promotional Media          

 Outdoor  271.5 274.0 282.4 100.9 103.1 4.4 4.0 4.0 
 Transit  156.8 134.6 136.0 85.8 101.0 2.6 2.0 1.9 
 Flyers  252.5 263.1 265.2 104.2 100.8 4.1 3.9 3.7 
 Direct Mail  329.0 344.6 338.1 104.7 98.1 5.3 5.1 4.8 
 Free Newspapers 153.9 144.2 140.5 93.7 97.4 2.5 2.1 2.0 
 POP 165.8 157.3 151.4 94.9 96.2 2.7 2.3 2.1 
 Events / Exhibitions / Screen Displays 347.3 323.0 298.8 93.0 92.5 5.6 4.7 4.2 

Subtotal 1,676.8 1,640.8 1,612.4 97.9 98.3 27.2 24.1 22.7 

Total 6,159.4 6,799.8 7,102.1 110.4 104.4 100.0 100.0 100.0 
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TABLE 2  
Sources of Media Expenditures 

Traditional Media Advertising spending in the traditional media of newspapers, magazines, radio, and 
television. 

Newspapers Advertising rates of national daily and trade newspapers, and advertising production 
costs. 

Magazines Advertising rates of national monthly, weekly, and specialized magazines, and advertising 
production costs. 

Radio Time rates and production costs of private broadcasting stations nationwide and 
commercial production costs (but not including event-related costs). 

Television  

 Terrestrial Television Time rates and production costs of private terrestrial broadcasting stations nationwide 
and commercial production costs (but not including event-related costs). 

 Satellite Media-related Advertising expenditures for satellite broadcasts, CATV, and teletext (placement and 
production costs). 

  

Internet  Total of ad placement costs (media costs) of Internet sites,  Merchandise-related EC 
Platforms, and Internet-related production costs.  

Media costs Ad placement costs (media costs) of Internet sites and apps (including Merchandise-
related EC Platforms). 

 
 

Digital advertising carried by 
traditional media companies Total of newspapers digital, magazine digital, radio digital, and television digital ads. 

 Newspapers Digital Internet advertising expenditures for digital ad space offered by newspaper companies. 
(Not included in newspaper advertising expenditures.) 

 Magazines Digital Internet advertising expenditures for digital ad space offered by magazine companies. 
(Not included in magazine advertising expenditures.) 

 Radio Digital Internet advertising expenditures for digital ad space offered by radio media companies. 
(Not included in radio advertising expenditures.) 

 Television Media Digital 
Internet advertising expenditures for digital ad space offered by television media 
companies (including satellite media-related expenditures). 
(Not included in television media advertising expenditures.) 

 Television media-related video 
advertising 

Internet advertising expenditures for video streaming-type media, including catch-up TV 
services and simulcast services. 

Merchandise-related EC Platforms 
within Advertising Expenditures 
in Japan 

Internet advertising expenditures for advertisers with stores and advertising transactions 
carried out by those advertisers for products on merchandise-related EC platforms. These 
expenditures do not comprise the overall Internet advertising expenditures in the EC 
platforms category. 

Production costs 
Production costs of advertising on Internet sites and apps (including Merchandise-related 
EC Platforms) and related production costs (banner ads, video ads, advertorials on social 
media platforms, etc.). 

  

Promotional Media Advertising expenditures for sales promotion-related media. 

Outdoor  Production and placement costs for short- and long-term billboards, neon signs, LED 
signs, outdoor video screens, etc. 

Transit  Placement costs for airports, as well as for transit advertisements in trains, buses, taxis, 
and other public transportation. 

Flyers  Insertion costs for flyers in newspapers nationwide. 

Direct Mail  Postage and private delivery costs for direct mail. 

Free Newspapers Advertising costs in free newspapers, magazines, and telephone directories. 

POP Production costs for point-of-purchase displays. 

Events/Exhibitions /  
Screen Displays 

Production costs for sales promotion, pop-up stores, sports events, PR events, 
exhibitions, expositions, and PR venues; production and screening costs for cinema 
advertising and promotional videos, etc. 
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TABLE 3 
Advertising Expenditures and Japan’s Nominal GDP (2001−2022) 

Calendar 
Year 

 Advertising Expenditures (A) Nominal Gross Domestic Product (B) 
A / B 
(%) 

Advertising 
Expenditures 

(¥ billion) 

Compared with 
Previous Year 

(%) 
GDP 

(¥ billion) 
Compared with 
Previous Year 

(%) 

2001 6,058.0 99.1 531,653.9 99.3 1.14 

2002 5,703.2 94.1 524,478.7 98.7 1.09 

2003 5,684.1 99.7 523,968.6 99.9 1.08 

2004 5,857.1 103.0 529,400.9 101.0 1.11 

2005 Before 5,962.5 101.8 532,515.6 100.6 1.12 

2006 
revision 5,995.4 100.6 535,170.2 100.5 1.12 

2005 After 6,823.5 102.9 532,515.6 100.6 1.28 

2006 revision 6,939.9 101.7 535,170.2 100.5 1.30 

2007  7,019.1 101.1 539,281.7 100.8 1.30 

2008 6,692.6 95.3 527,823.8 97.9 1.27 

2009 5,922.2 88.5 494,938.4 93.8 1.20 

2010 5,842.7 98.7 505,530.6 102.1 1.16 

2011 5,709.6 97.7 497,448.9 98.4 1.15 

2012 5,891.3 103.2 500,474.7 100.6 1.18 

2013 5,976.2 101.4 508,700.6 101.6 1.17 

2014 6,152.2 102.9 518,811.0 102.0 1.19 

2015 6,171.0 100.3 538,032.3 103.7 1.15 

2016 6,288.0 101.9 544,364.6 101.2 1.16 

2017 6,390.7 101.6 553,073.0 101.6 1.16 

2018 6,530.0 102.2 556,630.1 100.6 1.17 

2019 6,938.1 106.2 557,910.8 100.2 1.24 

2020 6,159.4 88.8 539,082.4 96.6 1.14 

2021 6,799.8 110.4 549,379.3 101.9 1.24 
2022  7,102.1 104.4 556,544.0 101.3 1.28 

Notes:  
1. The GDP figures are taken from the Cabinet Office’s “Annual Report on National Accounts” and “Quarterly Estimates of 

GDP.” 
2. The method for estimating advertising expenditures in Japan was modified in 2007, and the data for 2005 and 2006 have 

been retroactively revised. 
3. Since 2018, digital advertising carried by traditional media companies has been added to estimates for Internet Advertising 

Expenditures. 
4. Since 2019, advertising expenditures for Merchandise-related EC Platforms within Advertising Expenditures in Japan have 

been added to estimates for Internet Advertising Expenditures, and Events advertising expenditures have been added to 
estimates for Exhibitions/Screen Displays. 
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TABLE 4 
Advertising Expenditures by Industry in Traditional Media for 2022 
(Traditional Media Only, Excluding Satellite Media-related Spending) 

 (Unit: ¥10 million) 
 Media Newspapers Magazines Radio Terrestrial Television Total 

Industry Advertising 
Expenditures 

Component 
Ratio 
(%) 

Comparison  
Ratio 
(%) 

Advertising 
Expenditures 

Component 
Ratio 
(%) 

Comparison  
Ratio 
(%) 

Advertising 
Expenditures 

Component 
Ratio 
(%) 

Comparison  
Ratio 
(%) 

Advertising 
Expenditures 

Component 
Ratio 
(%) 

Comparison  
Ratio 
(%) 

Advertising 
Expenditures 

Component 
Ratio 
(%) 

Comparison  
Ratio 
(%) 

Energy / Materials / 
Machinery 385 1.0 93.9 93 0.8 95.9 244 2.2 105.2 2,771 1.7 111.3 3,493 1.5 108.2 

Foodstuffs 4,482 12.1 96.6 742 6.5 89.6 960 8.5 98.1 15,387 9.2 99.1 21,571 9.5 98.2 

Beverages / Cigarettes 1,079 2.9 89.8 415 3.6 87.7 454 4.0 102.5 15,822 9.4 94.6 17,770 7.8 94.3 

Pharmaceuticals / 
Medical Supplies 1,641 4.4 88.1 234 2.1 82.7 739 6.5 83.9 10,271 6.1 94.8 12,885 5.7 92.9 

Cosmetics / Toiletries 2,012 5.5 90.9 1,264 11.1 84.2 528 4.7 117.3 16,118 9.6 87.8 19,922 8.8 88.4 

Apparel / Fashion,  
Accessories / 
Personal Items 

781 2.1 100.0 2,407 21.1 97.3 49 0.4 122.5 2,199 1.3 114.7 5,436 2.4 104.3 

Precision Instruments / 
Office Supplies 265 0.7 113.2 559 4.9 97.6 40 0.4 85.1 668 0.4 73.3 1,532 0.7 86.8 

Home Electric Appliances 
/ AV Equipment 148 0.4 77.9 488 4.3 97.4 80 0.7 74.1 3,520 2.1 91.6 4,236 1.9 91.2 

Automobiles / 
Related Products 380 1.0 84.1 355 3.1 83.9 798 7.1 98.2 7,424 4.4 92.8 8,957 3.9 92.4 

Household Products 604 1.6 80.0 384 3.4 89.3 203 1.8 103.6 4,625 2.8 81.8 5,816 2.5 82.7 

Hobbies / Sporting Goods 675 1.8 95.1 672 5.9 96.1 220 2.0 94.8 4,959 3.0 96.6 6,526 2.9 96.3 

Real Estate / 
Housing Facilities 1,601 4.3 97.9 382 3.4 91.0 601 5.3 109.3 8,827 5.3 102.0 11,411 5.0 101.4 

Publications 3,907 10.6 98.0 104 0.9 75.9 247 2.2 89.8 1,856 1.1 94.3 6,114 2.7 96.0 

Information / 
Communications 2,393 6.5 91.8 631 5.5 99.1 1,140 10.1 96.9 25,534 15.2 90.3 29,698 13.1 90.8 

Distribution / Retailing 5,625 15.2 95.1 475 4.2 90.1 607 5.4 103.8 8,448 5.0 106.8 15,155 6.7 101.4 

Finance / Insurance 1,202 3.3 93.7 304 2.7 90.7 600 5.3 96.0 13,448 8.0 104.2 15,554 6.8 102.6 

Transportation / Leisure 4,582 12.4 117.8 893 7.8 111.2 809 7.2 108.3 6,439 3.9 122.8 12,723 5.6 119.1 

Food Services / 
Other Services 1,263 3.4 92.7 302 2.6 94.1 1,800 15.9 113.4 12,246 7.3 115.7 15,611 6.9 112.7 

Government / 
Organizations 1,243 3.4 99.5 208 1.8 90.0 637 5.6 92.9 2,030 1.2 104.2 4,118 1.8 100.1 

Education / Medical 
Services / Religion 1,279 3.5 97.3 433 3.8 89.6 355 3.1 100.9 3,532 2.1 102.0 5,599 2.4 99.7 

Classified Ads / Others 1,423 3.9 97.7 55 0.5 87.3 179 1.6 319.6 1,556 0.9 105.1 3,213 1.4 105.1 

Total 36,970 100.0 96.9 11,400 100.0 93.1 11,290 100.0 102.1 167,680 100.0 97.6 227,340 100.0 97.4 

 

##### 
 
Contacts 
 
Media-related inquiries:  
Corporate Communications Office, Dentsu Corporate One Inc.   
Email: global.communications@dentsu.co.jp 
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