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1-8-1, Higashi-shimbashi, Minato-ku,
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FOR IMMEDIATE RELEASE
April 24, 2020

The Tuna Export Business Utilizing TUNA SCOPE-
a Tuna Quality Evaluation AI Becomes Adopted by
Support Program of The Fisheries Agency

Inherited from Japanese Expertise, the AI Ensure the Finest
Quality and Selection of Tuna for New York and Singapore.

Dentsu Inc. (Headquarters: Minato-ku, Tokyo; President & CEO: Hiroshi Igarashi;
Capital: 10,000 million yen), and Misaki Megumi Suisan Co., Ltd. (Headquarters:
Miura-shi, Kanagawa Prefecture; CEO: Kunimitsu Ishibashi; hereinafter, “"Misaki
Megumi Suisan”), are conducting Tuna export operations certified by an AI known
as TUNA SCOPE”" for quality evaluation. The business has recently been adopted by
the Japanese Fisheries Agency for their Seafood Export Support Program.
Inheriting its examination technique of the tail’s cross-sections used by skilled
Japanese Tuna wholesalers, Misaki Megumi Suisan has implemented Dentsu’s Al
TUNA SCOPE within its own Tuna purchase. They have begun providing
TUNASCOPE certified Tuna ranked as the highest quality to its shops in New York
and Singapore.

By using TUNA SCOPE together with the know-how of seasoned Japanese tuna
experts, Dentsu and Misaki Megumi Suisan will continue their effort on developing
a new trading standard from a quality perspective and providing exceptional Tuna
worldwide.

Misaki Megumi Suisan Overview
Location: Misaki-cho, Miura-shi, Kanagawa Prefecture

Representative: Kunimitsu Ishibashi
Capital: 10 million yen

Line of business: Processing and sales of tuna, fresh fish and marine products

* About TUNA SCOPE
An Al-based system developed by Dentsu and Information Services International-Dentsu (ISID) using
cross-sectional images of tuna tails to determine tuna quality. The cross-sections of the tails are packed with
variety of information indicating the quality of the fish, including taste, texture and freshness, and fat
characteristics. The few seasoned experts in the Japanese market had trained themselves for years before
becoming master connoisseurs of the cross section in order to purchase tuna. A collaboration between
Dentsu, ISID and the Sojitz Corporation utilized cross-sectional images of more than 5,000 tuna tails based
on expert quality determination data and successfully resulted in passing on these skills to the Al program,



a body of tacit knowledge that had been challenging for experts themselves to verbalize until now.

(References)
TUNA SCOPE website: https://tuna-scope.com
Dentsu Showcase website: https://www.dentsu.com/business/showcase/tuna_scope.html
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Contact:
Media-related enquiries:
Corporate Communications Division, Dentsu
E-mail: global.communications@dentsu.co.jp

TUNA SCOPE-related enquiries:
TUNA SCOPE Business Office, Dentsu
E-mail: tuna-scope@dentsu.co.jp

Product-related enquiries:
General Affairs Department, Misaki Megumi Suisan
TEL.: 046-881-7286
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